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1.7 {a) “The aimibof marketing is to make selling
‘superflaous.” In the light of this statement explain

.

whatlis ,marketi‘ng. : ‘ (7)
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(b) How does change in a countriesg population age-
mix and the growth of ethnic ang racial di

versit
affect the marketer? 4
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(a) “Holistic marketing acknowledges that everything
matters in markctmg and a broad, integrated
perspective is often necessary.” Elaborate the
statement. | - , (8)

wﬁwmﬁrmm%ﬁ?ﬁwmﬁwmnm%
@ 2 AR TF O, i Ui SR e
é’m‘%l”saa%maﬁwma?rﬁﬂm'

-~ (b) Explain how t\lg&marketmg of services is different

from the @ketmg of goods. (7
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‘24 (a) What are the types of buying motives of &
£ consumer‘? Give suitable examples , (7)
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(b) What is market segmentation? Suggest ways to

segment the market for
(1) Mobile Phone
(i) Bicycle ‘ (4,4)
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(a) A %@umer wants to purchase a Laptop. Exp‘lizllin |
h1s buying.decision process :

(8)

S¢gment marketing,
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3. (a) What is product mix? Explain the various product
mix strategies. )
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(b) What is the significance of packaging? What are
the main areas of concern? (8)
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(2) Differ%@i@ate between line extension and brand
extensions. ) (3
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(b) “Product support services help the seller augment
the product sold.” Explain - - (7)

P.T.O.

Download all NOTES and PAPERS at StudentSuvidha.com - -


http://studentsuvidha.com/
http://studentsuvidha.com/

| 6
263

4. (a) How does a vertical marketing system differ from

~ a conventional marketing channel? Ex;l)lam' (7)
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¢ .(b)' Expléin the various factors which influence the

pricing decision of a firm? | - (8)
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(a) “NonStore retailing has been growing much faster
_than store retailing.” Explain | (8)
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5. (a) “It is five times more expensive to find new
~ customers than to retain existing customers.” In
the light of this statement explain relationship

marketing? - )
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(b) What is Integrated marketmg commumcatlon? What

factors have led. to its growth‘7 (8)

qﬁﬁﬁqvﬁww%?ﬁ?m%ﬁﬁq%ﬁ
mﬁm%? |

OR

.' '(;1) “D1g1ta1 Marketmg mvolves usmg several forms of
digital commumcatlon to connect W1th potential

customers.” Explain . o 8)
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(b) How would you design a promotion mix for a
shampoo for men? (7)

0 T W A D R e R B AR wa

(20 00Q
Download all NOTES and PAPERS at StudentSuwdha com



http://studentsuvidha.com/
http://studentsuvidha.com/

